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ANDREaS GEORgHIOU, CEO, SPacENET
EXcELLENcE IN: PRODUcT INNOVaTION 

By Georgia Patton

ONE NETWoRK  
AT A TIME 

Andreas Georghiou, CEO of Spacenet, aims to reinvent the technology land-
scape one network at a time. 

The McLean-based company expanded its service offerings from providing 
satellite solutions to include a newly launched product – Prysm Pro – a modular, 
scalable, off-the-shelf IP network appliance that can be completely customized to 
support multiple secure wireless networks and provide support for a wide range 
of corporate applications. 

Regis Corporation is the first company to utilize this product. Regis, the beau-
ty industry’s global leader, is using the company’s managed network services and 
Prysm Pro network management appliance, which includes DSL, 3G, analog and 
digital voice, WiFi and VPN networking, at its beauty salon stores. The technol-
ogy also provides support for automatic hybrid switching between its wireline and 
wireless technologies.

“The device enables facilities to communicate with other 
facilities in other networks, or with the rest of the world. It’s 
about flexibility and increasing that ability to the company for 
whose benefit the network is being run. We came up with the 
design, developed the components, and were able to put it out 
into the marketplace.” says Georghiou.

Flexibility is a key element of Prysm Pro and a benefit 
Georghiou and his team are hopeful to see continue. Com-
pared to larger companies, Spacenet felt it could fill a need 
for a less expensive device that could be customized to fit the 
customer’s needs. 

“Suppose we were a big company like Cisco. They make 
large volumes of fixed products. If your needs are different 
from what they design, they cannot make changes for you 
alone. Since we are a small company, we can customize the 
device to each individual’s needs,” says Georghiou.

As Spacenet continues to take this product to market, part 
of its mission is to allow CEOs to turn their minds away from 
the technology and to focus more on their businesses. 

“CEOs can concentrate on their target market and mission 
instead of worrying about design, network and maintenance,” 
he says. “We will make sure their networks are flexible and 
competitive.”

Georghiou, who took the reins as CEO four years ago, led Spacenet through 
the major corporate shift, expanding services beyond traditional satellite connec-
tivity. The company hopes to continue this path as it seeks to connect with corpo-
rations that have multiple locations nationally and internationally.

“We have just left the starting line. By introducing this product, we have 
increased the addressable market by an order of magnitude. I hope to talk to you 
a year from now and tell you how this has rolled out, but that’s where we are,” 
says Georghiou.

“We have just left the starting line. 
By introducing this product, we have 
increased the addressable market by 
an order of magnitude”
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